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End-of-Grant KT Plan

Project:

Goal: [] Dissemination [_] Behaviour change/uptake

Describe goal

What would you like to share
(e.g., tool, website, scientific
results, etc.)

Who are your end users/target
audience?

What would you like your
targeted audience to do with the
product/item to be
disseminated? (e.g., use the
tool, read the article, etc.)
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